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Introduction

fusion-net’s Campaign Manager is an on-demand enterprise email marketing system. Easy-to-use and with the ability to be up and running in minutes, you will soon see the benefits that email marketing can bring to your company. 

As an on-demand system, the burden of maintenance and management is removed from the client to a secure hosted platform, managed by fusion-net. 
Campaign Manager Dashboard
Once logged in, the campaign manager dashboard view is displayed. The dashboard displays summary statistics and data for all of the active campaigns within your account.  
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Creating Campaigns


To create a new campaign, click on the New Campaign tab in the management screen. The create campaign view loads, and there are four tabs available -Campaign Attributes, Campaign HTML, Campaign Text Version and Useful Links, as displayed on the image below
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Campaign Attributes

This allows you to give your campaign a name and a subject line for when it’s sent to each contact as well as allowing you to enter comments for your campaign.

Campaign HTML

Enabling you to create and design the HTML content of the campaign that gets sent to each subscriber. The word-like interface allows you to design your campaign without any prior knowledge of HTML. The HTML is generated for you in the background as you type and use the word like icons provided. 

If you have any templates set up (see creating templates for more information) these will be available for use by simply selecting the template from the drop-down list, as shown in RED in the image below. HTML templates allow you to quickly generate campaigns by defining the layout and HTML for you. All you need to do is change the content and images appropriately to suit your campaign.
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Campaign Text Version

Each campaign that is sent should contain a text version which can be entered in the space provided within this tab. Approx 5% of email clients don’t support HTML but all support text emails so adding content here will ensure that your campaign content can be seen by all. Both HTML and text only versions are sent together with each send, allowing the contacts email client to display whichever is supported.
Useful Links
This tab displays the ‘dynamic’ links which can be embedded into your campaign to allow for automatic unsubscribes, click through / link tracking and viewing campaigns within an internet browser.

Creating Campaign Templates


To create a campaign template click on the Settings button from the main navigation bar. You will see the Template Creator and Existing Templates section, as shown below, towards the bottom of the page. Templates are created in the same way new campaigns are created. You can enter template attributes for your reference, as well as the HTML and Text versions.
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Existing templates can be modified by clicking on the template within the existing templates section as shown below.
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Campaign Tracking

In order to track click through rates for each campaign the following URL must be used:
http://www.fusion-net.co.uk/index.cfm?fuseaction=campaignManager.trackClick&campaignID=:campaignID:&contactID=:contactID:&dest=XXXX
The URL contains several parameters for tracking purposes. Just replace XXXX with the correct destination URL, including the http://. This is the URL which the user will get redirected to, once tracking and logging have taken place. For example:
http://www.fusion-net.co.uk/index.cfm?fuseaction=campaignManager.trackClick&campaignID=:campaignID:&contactID=:contactID:&dest=http://www.mysite.com
The example above allows you to track click through rates only. If you wish to track click through rates for specific links you must use the link below:
http://www.fusion-net.co.uk/index.cfm?fuseaction=campaignManager.trackClick&campaignID=:campaignID:&contactID=:contactID:&link=XXXX&dest=XXXX
There are two parts of the URL which must be altered by the user, both represented by XXXX. Firstly, the unique reference, identified by the link=XXXX part of the URL. Just replace the XXXX with the value you would like to use to identify the link, for instance, link=TopLink. 

Secondly, the destination part of the URL, identified by the dest=XXXX part of the URL. The must be updated to contain the destination URL. This is the URL which the user will get redirected to once tracking and logging have taken place. For example, dest=http://www.mysite.com.

So using the example above a final track able link may look like the one below:

http://www.fusion-net.co.uk/index.cfm?fuseaction=campaignManager.trackClick&campaignID=:campaignID:&contactID=:contactID:&link=topBanner&dest=http://www.mysite.com
Handling Unsubscribes

In order to allow users to unsubscribe from a group you must embed the following link into both the HTML and TEXT versions of the campaign.

http://www.fusion-net.co.uk/index.cfm?fuseaction=campaignManager.trackUnsubscribe&campaignID=:campaignID:&contactID=:contactID:
By clicking this link, users will become unsubscribed from  the contact list and therefore will not receive any further communications from you.
Scheduling Campaigns

In order to schedule a campaign you must ensure that a group has been setup which contains at least one contact or more. For more details on creating groups and assigning contacts see section creating groups and assigning contacts.  You must also have at least one reply address set up in the system – see create a reply address.
To schedule a campaign click on the campaign you want to send from the dashboard screen.  In the lower portion of the page you will see schedule campaign section as shown below.
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Firstly, you will need to select a reply address from the drop down list. You may also want to send an attachment as part of the campaign, which is simply achieved by browsing to the file you wish to attach. You can then choose a group or groups which you would like to send the campaign to. 
The campaign can be sent immediately or scheduled for a later date. If you schedule for a later date, leave the send campaign immediately unchecked, and enter a time and date in the fields provided. Ensure the date is in the DD-MM-YYYY format and the time is in the HH:MM format.

Finally, select the schedule campaign button at the bottom of the page. Your campaign will then be scheduled to either be sent immediately or at the specified date and time.






















Creating Groups and Adding Contacts

Campaigns are sent to groups of contacts which can be set up by selecting the contacts tab from the main navigation. Before you can create a contact you must set up at least one group to which a contact can be assigned. Once a group has been set up, contacts can be created and groups assigned.

To create a group simply click on the contacts link in the main navigation bar and then click on manage groups tab at the bottom contacts panel as shown in red below.
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Once at least one group has been set up you can create a contact.

Contacts can be created in two different ways. For adding a small number of contacts click on the ‘Create Contact’ section of the contacts management section.

Enter details into each field. NOTE: Only the email address field is mandatory. Finally select at least one group to which to assign the contact to and click create contact.
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For adding a large number of contacts the import multiple contacts option may be used. To do this simply create an excel file (must be .xls format) with three fields firstname, lastname and emailaddress as shown below. Add as many contacts as required:
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fname

Joe

Paul

Wendy

Geoff

B
Iname
Bloggs
Brown
Allen
Daily

C
emailaddress

joe bloggs@somewhere.com

paulbrown@somewhere com

wendy.allen@somewhere.com

geoff daiv@somewhere.com




Then under ‘Bulk Contact Import’ browse to the file and select one or more groups to assign the contacts to. Finally, select upload contacts and the contacts will be imported into the system.
Re-assigning Groups To Contacts
Once a contact has been created, you can re-assign the contact to different groups by clicking on the contact and then selecting the assigned groups tab, as shown below.


[image: image10.emf]
Creating Reply Addresses

To create a reply address, click on the settings link in the main navigation bar.
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 In the ‘campaign settings’ section enter an email address into the reply address field and select ‘create reply address’. The reply address can now be selected when creating campaign schedules – see the scheduling campaigns section.
Managing Custom Fields

The default fields assigned to all contacts are firstname, lastname, emailaddress and datecreated. These fields are in-built into the system and cannot be removed. It is possible, however, to create custom fields which can be used to store any additional data against each contact. These fields can then be dynamically inserted into each email campaign to create highly personalized emails. One good example of this might be to create a custom  field called products purchased. 

To create the custom field simply enter a name for the custom field to which it will be referred, i.e. products purchased and then provide a variable name to which is used in the email campaigns. The custom field variable name must not contain any spaces or special characters. The value set for each contact can then be referred to within campaigns by surrounding the custom  field variable with colons. For example, :products_purchased: 
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Analytics

To track the progress of your campaigns select the analytics tab in the management screen. The current months daily statistics are shown including the number sent, open rate and click rate. To view the statistics for a previous month choose the month required from the drop down list provided. 
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Using the API

Campaign Manager also comes with a powerful API that allows you to integration your website with your contact list within campaign manager.

See the sample code for adding contacts using Coldfusion below.

<cfscript>
ws = CreateObject("webservice", "http://www.fusion-net.co.uk/services/wsapi.cfc?wsdl");
objData = ws.addContact(companyUser='yourCompany123', 
companyPass='yourCompany123',
firstname='joe',
lastname='blogs',
emailaddress='blogs@blog.com',
groupID='231');
</cfscript>
<cfdump var="#objData#">

Example SOAP Request :

<soapenv:Envelope xmlns:xsi="http://www.w3.org/2001/XMLSchema-instance" xmlns:xsd="http://www.w3.org/2001/XMLSchema" xmlns:soapenv="http://schemas.xmlsoap.org/soap/envelope/" xmlns:ser="http://services.fusionnet.web">

   <soapenv:Header/>

   <soapenv:Body>

      <ser:addContact soapenv:encodingStyle="http://schemas.xmlsoap.org/soap/encoding/">

         <companyUser xsi:type="xsd:string">yourCompany123</companyUser>

         <companyPass xsi:type="xsd:string">yourCompany123</companyPass>

         <firstName xsi:type="xsd:string">Joe</firstName>

         <lastName xsi:type="xsd:string">Bloggs</lastName>

         <emailaddress xsi:type="xsd:string">joe@bloggs.com</emailaddress>

         <groupID xsi:type="xsd:string">282</groupID>

         <customField xsi:type="x-:Map" xmlns:x-="http://xml.apache.org/xml-soap">

            <item xsi:type="x-:mapItem">

               <key xsi:type="xsd:string">Gender</key>

               <value xsi:type="xsd:string">Male</value>

            </item>

         </customField>

      </ser:addContact>

   </soapenv:Body>

</soapenv:Envelope>
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